™ UR-GE

IHRACATTA MUSTERI BULMA,
HEDEF PAZARLARIN SECIMI
VE
PAZAR GELISTIRME
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™ UR-GE

“Bilmedigi halde bilirim sanmak:
dusuncelerimizin butun
yanilmalarinin ardinda yatan
sebep budur.”

PLATON
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™ ur-GE

Uluslararasi Pazarlama
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Musteri icin Ne Yapiyoruz?

PAZARLAMA KARMASI

1 el PAZARLAMA

Product
Price
Place
Promotion

#* % % %

#* % % %

Customer value added
Cost to customer
Convenience
Communication

1800 ﬁ 2000+

Kaliteli urunler uretir,
Yuksek fiyatlarla,

#* & & %

Satar tutundururuz.

1990

Dogru yerlere pazarlar

L . O

Musteri icin degeri yaratarak,
MuUsteriye fayda maliyetini
yoneterek,

Kolaylikla tuketmesini
saglayarak

Memnuniyetini olgeriz.



M urGE

Asiri Artan Kar

Kiresel Yayginlasan fiyat sabit marjlarinda

rekabet Teknoloji

baskisi maliyetler 8| daralma

’éﬂmmc USb PoncomS




® ' Pazarlama Ana Yol Haritasi WP UR-GE

Pazar ve »
0

Mister; .
Musteri bil §-ter! Fun (Teki;
hi : gllerl ol If)
izmetleri .‘ U§tu|-ma
Sikayet Yonetimi Yeni Uriin
Musteri | ra
memnuniyeti I Musterilerin ?iegflt;:z?rma
Sat ihtiyag_ _ B | & Dgéltlm kanall
aus son ve beklentileri olusturma
Metler Tanitim,
e
Siparis, sevkiyat, \\ <
tahsilat ve bilgi 4 ?/
yonetimi Sat|§ siirec ()

Arastirma, hazirlhk, sunum, itiraz karsilama, ikna, satis kapama ‘
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™ UR-GE

Standart bir mal ya
da hizmeti "daha az
bir maliyetle" elde

Mﬁ§teriye etmesini saglamak. \
Deger Katlandigi maliyete N\
karsin elde ettigi 4
‘ Ya‘r-at_mak “farkliigin™ sonucu 4
Icin ona daha fazla yarar 4
sagladigina 7
inandirmak. /
/// |
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@ Miisteriye Deger Katma Kavrami  ©urce

Biz cozum sattigimizi saniyoruz. Oysa,musteri bir
faydayi beyninde olusan degerle satin alir.

Fayda

Deger =
Flyat

Musteriye bir deger katamiyorsak satamayiz.
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M UR-GE
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Musterinin kabul ettigi ve odedigi deger
Deger yaratan faaliyetin maliyeti K AR Ortalama Karlilik

Musterinin kabul ettigi ve odedigi deger

Ortalamanin Ustiinde

Ortal
Deger yaratan faaliyetin maliyeti KAR Ust?j::jnea}ryanrhhk
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© Uluslararasi Pazarlarda Ne Farkhi?

ULUSLARARASI

DUZENLEMELER

 Uluslar arasinda
Imzalanan ticari
isbirligi ve gumruk
anlasmalari

- Diinya Ticaret Orgiiti
anlasmalari

* Milletlerararasi
Ticaret Odasi
bultenleri

. [hracat mevzuati
« [thalat mevzuati
* Tesvik mevzuati
« Gumruk mevzuati
 Kambiyo mevzuati

« Standardizasyon
mevzuati

* Vergi mevzuati

™ UR-GE
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@ Uluslararasi Pazarlama Yoénetiminin Ogeleri T ur-GE

PAZARLAMA
 Stratejik yonetim * Mevzuat
« Pazar arastirma, hedef » Siparig ve sevkiyat
pazar secimi, giris ve takibi
rekabet StratejiSi . Be'ge duzenleme
 Pazarlama karmasinin « Giimriikleme
olusturulmasi e Odeme takibi
« Tanitim faaliyetleri - Raporlama
« Satis ve satis
gelistirme faaliyetleri
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™ UR-GE

Uluslararasi Pazara Acilmanin

Nedenleri
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e i¢c pazardaki durgunluktan ve dalgalanmadan kagmak
e ic pazardaki diisen karlihg telafi etmeye calismak

e Olumsuz demografik degisimlere karsi tepki

e Az gelismis ulkelere teknoloji ihraci

e Rekabet listiinliigli saglama

e Uretimde artan verimden yararlanma

e Mamuliin hayat seyrini uzatma

e Stoklari eritmek

e Vergi avantajlarindan yararlanma

e Arastirma firsatlari yaratmak, yeni pazarlarda uiriin testi
e Gelismeci yenilik¢i firma imaji cizmek

e Politik etkileri arttirmak




Sirketleri uluslararasi pazardan iten nedenler

e Uluslar arasi pazarlama maliyetleri

e Belge yonetimi gerekliligi

e Vergilendirme ve mali kosullar

e Tarifeler ve tarife disi engeller

e Uzun mesafelere nakliye ve farkli tasima tirleri

e Uzun nakliye sliresinden dogan sorunlar

e Sik yukleme ve bosaltma

e Kaybolma, zarar gorme, bozulma, ¢alinma vb riskler
e Tahsilat riskleri

e Sozlesmelerden dogacak sorumluluklar
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Uluslararasi Pazara Girisg Stratejileri ur-ce

+« Zamana Yayilan
 Stratejik

« Kaynak tasarruflu
* Ben de geldim!

SELALE

» Gucglu yapi gerekli
* Hizli sonug

- [Ik olma avantaiji

* Cok kaynak gerekli
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® Uluslararasi Pazara Girig Yontemleri ~ ©ur-ce

- Dolayl ihracat
 Dogrudan Ihracat

* Lisans Anlagmasi N\
* Franchising

. Sézlesmeli Uretim

« Anahtar Teslim Proje

* Yonetim Sozlesmesi

- Montaj Operasyonu /)

 Ortak Girisim )

* Uluslararasi Birlegsme ve
Satinalma

 Dogrudan Yatirm ‘
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Uluslararasi Pazar Arastirmasi Yapmak

Hedef Pazar Secimi Yapmak

Uluslararasi Pazarlama Plani Hazirlamak

Hedef Pazarda Tanitim Faaliyetleri Yapmak
Potansiyel Musterilere Sunum Yapmak

lhracat Operasyonunu Yénetmek

Satis Sonrasi Hizmetleri Gerceklestirmek
Miisteri Memnuniyeti ve Sikayetini izlemek
Hedef Pazardaki Rekabeti Izlemek ve Yénetmek
Miisterinin Degisen Ihtiyaclarini Degerlendirmek
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™ UR-GE

Uluslar arasi Pazarlamada farkli olan onemli bir
konu da riskleri yonetebilmektir. Bu baglamda;

> Kuresel riskler,
> Ulkesel riskler,
» Sektorel riskler,
» Yapisal riskler,
» Plyasa risklert,

olarak riskleri siniflandirabiliriz.
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® Uluslararasi Ticarette Riskler D urce

RiSK CESITLERI IHRACATCI iITHALATCI

INCOTERMS NOKTASINDAN SONRA Ki

INCOTERMS NOKTASINA KADAR BENZER RISKLER, +MALIN
YUKLENMEMESIi +KALITENIN

MALA ILiSKIN RiISKLER CALINMA , YANMA ,
RISKLER BOZULMA , DENEME GOZETIM FARKLIOLUSU (HEDGING) (SIGORTA)
(SIGORTA KONTRAT) (GOZETiM) (KONTRAT)
(PERFORMANCE BOND)

RiISKLER DOKUMANTASYON RiSKi (L/C ,
BANKA AVALLERI ) (SIGORTA)
(GOZETIM) (KONTRAT)

REKLAMASYON ODEME RIiSKi ,
) o (TICARI RiSK) POLITIK RiSK,
ODEMEYE iLSKIN TRANSFER RiSKi, MALI RISK ,

: VADESIZVE VADELI VADELI VE VADESIZ iSLMELERDE
ISLEMLERDE  FIYAT RiSKi, : Ml i,
KUR RISKI (HEDGING , VADELI Ve  F1YAT RISKI, KURRISKI, (HEDGING
’ VADELI VE GELECEK DOViz

FIiYATA ILISKIN NS
RiISKLER GELECEK DOVIZ PIYASASI, PIYASALARI, SPOT DOViz PIYASASI
OPSIYONLU ISLEMLER, MAL OPSIYONLU ISLEMLER iSLEMLER
BORSALARINDA iSLEMLER, ’
SWAPLAR ...,
. o
b/ UNE SAN e
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™ UR-GE

ULUSLARARASI PAZARDA
HEDEF PAZAR SECIMI
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Hizli Hedef Pazar Secimi

Ulkenin ithalatinda Yasal

Engel Var mi? EVET
l' HAYIR

Ulkenin Ithalat hacmi yiiksek R

mi? Artis Egilimi Var m1? HAYIR

_ | Y

lhracat Acgisindan cazip

geliyor mu? HAYIR > e
| siLinmivor

Cografi yakinlik, kaltiir, din, ﬁlketyi beli_telf'er ;:Zf;f;de

s um arastirma elirie

lriin standartlar agisindan fcin sec scilen | arasurmasi

uygun dur? > *ﬁlkeleri yapilacak
\ sirala tilkeyi sec

HAYIR e

EVET




Hedef Pazar Se¢im Sureci; T ur-ce

« Olasi hedef pazarlari gruplamak,
 Hedef pazarlari ozelliklerine gore elemek,

e Stratejimize uygun pazarin ozelliklerinde
yogunlagsmak.

HAYSERI
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Gruplama Kriterleri T ur-GE

Cografi konum

 Ekonomik Yapi ve Duzey

« Sosyo-ekonomik Yapl

« Uluslararasi Entegrasyon

« Kulturel/Dinsel Farkhlik

Ve sektorumuzce onemli basgka kriterler!!!

HAYSERI
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Agirlikh Kriterler Bazli Secim

KRITER

" UR-GE

Agirhk

Guclu yerli uretici olmasi ya/ya da guclu ithalatci

olmamasi

10

Naviun tcretlerinin yuksek olmamasi

10

Ulkede istenen standart vb belgelere sahip

olmak ya/ya da belgelerin maliyetli olmamasi

15

Montaj, bakim, servis gerekiyorsa ulkede bu

hizmetin saglanabilme kolayligl

Ulkede dagitim kanallarina giris kolayhg: (vade,
buyuk rakip baskisi vb)

Ulkenin kilturel acidan dogurdugu giris kolayhgi
(dil, din, politika, tuketici davran|§| vb)

Ulkeye ihracat operasyonunda engel olmamasi

(ambargo, bankacihik/gumriuk sistemleri vb)

Tanidik bir Pazar olusu (Arastirma masrafi

tanitim/tutundurma masrafi vb)

Rakiplerimizin ihracat yaptig: bir Pazar olusu

Daha once tanisilmis bir Pazar olusu (daha once satis

teklif verilmis olmasi ya da isadam tanisikligi)

Ulkedeki tanitimlar icin devlet destegi olmasi

(fuar destegi, hedef Pazar/se ktor iliskisi vb)

Py HAYSERI
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Agirlikli Kriterler Bazli Segim P urcE

PUAN KLAVUZU

HIC UYGUN DEGIL

UYGUN DEGIL

KARARSIZ

UYGUN

NIH|WIN =

COK UYGUN

HAYSERI
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HEDEF PAZAR SECiMi TABLOSU

KRITER Agirhk | ULKE 1 | ULKE 2 | ULKE 3 | ULKE 4 | ULKE 5 ULKE 10
Giglii yerli tiretici olmasi yalya da giiclii ithalatgi ' 3

30

o
o

olmamasi 10
Navlun iicretlerinin yiiksek olmamasi

o

10

o

Ulkede istenen standart vb belgelere sahip

(Sa]

olmak yalya da belgelerin maliyetli olmamasi 15
Montaj, bakim, servis gerekiyorsa tlkede bu

-

hizmetin saglanabilme kolaylii
Ulkede dagitim kanallarina girig kolayligi (vade,

4
4
4
6
9
3
!

o
o

bilyuk rakip baskisi vb)
Ulkenin kiiltiirel agidan dogurdugu giris kolayligi

mehhgw,\,w,_\

ol
o
L]

(dil, din, politika, tiiketici davranigi vb)
Ulkeye ihracat operasyonunda engel olmamasi

o
o

(ambargo, bankacilikigiimriik sistemleri vb)
Tanidik bir Pazar olugu (Arastirma masrafi

HmmN#HwBI\JHI—‘mUﬂh

o
ol

tanitim/tutundurma masrafi vh)
Rakiplerimizin ihracat yaptigi bir Pazar olugu

L}

2lon Lllro LElw L]

Daha once tanigilmig bir Pazar olusu (daha once satig

teklif verilmig olmasi ya da igadami tanigiklig)
Ulkedeki tanitimlar igin devlet destegi olmasi

b (Sl F S ol [N w po LD

[NCY N

(Sa]

(fuar destegi, hedef Pazar/sektor iligkisi vb)
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Agirlikh Kriterler Bazli Secim S ur-ce

 En yuksek puani alan ulke pazari hedeflenir,
e 300 Puani asan 5 ulke pazarina yonelinir.

 Puan siralamasina gore ulke pazarlarina
sirasiyla girilmeye calisilabilir.
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™ UR-GE

ULUSLARARASI PAZAR ARASTIRMASI
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Uluslararasi Pazar Arastirmasi D urcE

« Pazar arastirmasi Dbir diger tanimiyla

pazarlamanin Kkarsilastigi urun, piyasa ve
tuketici ile ilgili sorunlarin ¢ozumune

yardimci olacak bilgilerin sistemli ve objektif
bir sekilde toplanmasi ve analizidir.

HAYSERI
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® Hangi Bilgiler Gereklidir? Durce

‘- Pazarlama yoneticisi yeni bir pazan incelerken o
pazarla ilgili olarak su sorularin cevaplarini bulmaya
calisir. (5N, 1K)

’Pazarda Ne Satin Alintyor?

[Kim Bu Mallan Satin Aliyor?

lNigin Bu Mallar Satin Aliniyor?

Mallar Nasil Satin Aliniyor?

Ne Kadar Satin Alinityor?

INereden Satin Aliniyor? ‘

®  aysER i
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Bu Bilgiler Neden Gereklidir? ™ UR-GE

« Bu bilgiler, sirketimizin uluslararasi pazarda
kalici basari elde etmesini saglayacak strateji
olusturmamizi ve pazarlama plani
hazirlamamizi saglar.

« Bilgi farkina vardirir, odaklanmamizi saglar ve
dogru kararlar alabilme olasiligini guclendirir.

 Ozellikle, Pazar, Sektor ve Musteri bilgilerini
kurumsal hafizaya sistemli bicimde aktarabilen

ve duzenli guncelleyebilen sirketler

uluslararasi pazarda basarilarini  kalici

kilabilmektedirler. ‘
%«HAHEKHEGEG' fﬁ:émh @ONESA NS



Stratejik Karari Olusturmak icin Bilgiler " UR-GE

Uriinimi Kim'e satacagim?
Talep edilen urunu biz uretebilir miyiz?

Pazarda yerel urunler yeterli miktarda uretiliyor
mu?

Hedef pazara ithracat mumkun mu? Karli mi?
Uriin adaptasyonu / uyarlamasi gerekiyor mu?
Musterilerin ne miktarlarda almasi beklenebilir?

Urinimizii en iyi nasil tanitabilir ve
tutundurabiliriz? Pazarlama harcamalari igin
gereken fon nedir?

).

HAYSERI
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Pazara lligskin Detay Bilgiler ™ UR-GE

« Pazarin Bolumlenmesi ve talep etkenleri

v'Yas, Gelir, Kulturel, Iklim, Cografi, Tipik Tiketici
Profili, Sosyal ve Kulturel Etkenler, Politik
Etkenler,

* Rakipler

v'Ulkedeki I¢ Uretim Ve Uretimdeki Gelismeler,
Rekabetin (Pazar Payi, Uretim Yeri, Kapasitesi),
Rakiplerin  Guicti (Boyutlari, Ozel Avantajlari),
Rekabetin - Uretim  Yelpazesindeki Bosluklar,
Marka Ve Patent Durumliari ‘

HAYSERI
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Pazara lligskin Detay Bilgiler ™ UR-GE

« Pazara giris

v GUmrak ve kotalar (Turk ve diger mensei
mallar icin), Dahili vergiler, avantajlar,
Kambiyo sinirlamalari, Saglik ve standartlarla
lgill mevzuat,

 Pazarin boyutlari ve gelismesi
v'Ithalat (miktar, deger, kaynak, gelisme, egrisi)

v Tuketim (miktar, gelisim egrisi, cografi
ozellikleri gibi)

@O NESANS
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Pazara lligskin Detay Bilgiler ™ UR-GE

 Tasima
v'Bulunabilme, hiz ve frekans,
v’ Glvenlik ve risk, Maliyet.

« Satis ve dagitim kanallari
v'Kanallar, Stok duzeyleri ve sevk sureleri,
v'Karhlik oranlari, Satis kosullari,
v'Onemli dagiticilar.

HAYSERI
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Pazara iligkin Detay Bilgiler ™ URr-GE

* Fiyatlar
v'Ust ve alt sinirlar,
v'Rakiplerin fiyatlari ve fiyat stratejileri
v Toptanci ve perakende kar oranlari,
v'Fabrika satis fiyatlari.
* Teknik hizmetler
v' Musavirlik,
v'Sikayetleri karsilama,
v'Bakim, onarim ve yedek parca,
v Egitim, Garanti kosullarini saglama

@O NESAI\JS
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Pazara lligkin Detay Bilgiler D urce

- Bitiinlesik Pazarlama lletisimi:
v'Rakiplerin teknikleri ve harcamalari,
v'"Medya maliyetleri ve etkinlikleri,
v'Rakiplerin verdikleri mesajlar,

vDagitim kanallarinca yapilan tanitma
calismalari.

HAYSERI
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Bilgiler

Adaptasyon / Yerellestirme Icin Gereken

™ UR-GE

o Uriin nitelikleri
v Renk,
v Boyutlari,
v Dizayn ve stili,
v Hammaddeler,
v Kullanim,
v’ Teknik kosullar.
v'Urtin ambalaji
v Koruma,
v’ Bilgi,

v Sergileme ve satis
v Yasal yukumltlukler,
v Alisveris yontemileri,
v’ Tuketici.

v Dis ambalaj

v Tasima,

v Yukleme, bosaltma,

v Depolama.

HAYSERI

HAREKETE GEG!
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™ UR-GE

Masa Basi Pazar
Arastirmasi

Rekabetci Istihbarat

Yontemleri

Yerinde Pazar
Arastirmasi

@O NI:_SANS

HAREKETE GEG!
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Masa Basi Arastirmasi D ur-ce

« Masa basi dig Pazar arastirmasi genelde daha
once yapilmis ve toplanmis bilgilere ikincil
verilere dayanmaktadir. Birincil  veriler,
arastirmacinin ilk olarak kendisinin topladigi
verilerdir. Bu tip verilere ikincil veriler ihtiyaci
karsilamiyorsa basvurulur.

 Yerinde pazar arastirmasi ile birincil veriler
toplamadan once mutlaka daha ucuz ve pratik
bir yontem olan ikincil verileri kullanarak masa
basi dis pazar arastirmasi yapilmali, gereksiz
kaynak israfi onlenmelidir.

HAYSERI
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Bilgi Kaynaklari T urce

Sirket ici kaynaklar (Satis ve muhasebe
kayitlann (tuketim trendleri, maliyetler vb.),
musteriler ve dagitimcilar (beklentiler, satin
alma sekilleri vb.) - firma calisanlari.

\)]}.
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Bilgi Kaynaklari T urce

Sirket disi kaynaklar

(Kamu kuruluslari (Ekonomi Bakanligi, Eximbank, DPT,
TUIK vb.) - Ticaret/Sanayi odalari, ihracatci birlikleri,
diger meslek kuruluslarn (TOBB, ISO, ATO vb )

Yabanci Ulke Temsilcilikleri - Uluslararasi/bolgesel
kuruluslar (Birlesmis Milletler, Uluslararasi Ticaret
Merkezi (ITC), ticareti gelistirme kuruluslari vb.) -
Internet - Rehberler - Ulke Raporlari (World Fact Book,
Nation Master vb)

Sektor Raporlari - Pazar Arastirmalari - Yasal Mevzuat —
Dernekler- Aracilar- Tedarikgiler

Ekonomik gorunum raporlari ( IMF, World Bank, OECD)

HAYSERI
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E-Ticaret Destegi T urcE
E-Ticaret Sitelerine Uyelik Destegi

2011/1 Sayili Pazar Arastirmasi ve Pazara Giris Desteqi Hakkinda
Teblig 'in 13 Uncu maddesi uyarinca, e-ticaret sitelerine uyelik
giderleri, igbirligi kuruluslarinin kendi rilen e-ticaret sitelerine uye
yapmalari huyesi sirketleri, toplu olarak Bakanlik tarafindan onay
verilen e-ticaret sitelerine uye yapmalari halinde %80
oraninda desteklenmektedir.
- Basvurular igbirligi kuruluslarinca yapilacaktir.
- Bagvuru yapilacak sitenin Bakanlik onayi olmasi gerekir.
- Basvurular proje olarak, 3 yillik sure icin onaylanacaktir.
- Proje suresince, en az 250 sirket iceren uyelik gruplari ayrica onaya
sunulacaktir.
- Tebligde yer alan "sirket" tanimina uymayan, hizmet sektorunde
faaliyet gosteren veya Turquality-Marka programlari kapsaminda yer
alan sirketler destek kapsaminda degerlendiriimeyecektir.
- Sirketler evrak teslim etmeyecektir. Fatura ve harcama belgeleri
isbirligi kuruluslarina ait olacaktir.

HAYSERI

")*\.\AHG fUSh oS


http://www.ekonomi.gov.tr/portal/faces/oracle/webcenter/portalapp/pages/content/docListViewer.jspx?folder=/Contribution Folders/web/%C4%B0hracat/%C4%B0hracat Destekleri/01.Destek Mevzuat%C4%B1/06.2011-1 say%C4%B1l%C4%B1 Pazar Ara%C5%9Ft%C4%B1rmas%C4%B1 ve Pazara Giri%C5%9F Deste%C4%9Fi Hakk%C4%B1nda Tebli%C4%9F/E-Ticaret Sitelerine %C3%9Cyelik Deste%C4%9Fi&parentPage=ihracat

On onayli Web Siteleri ™ UR-GE

www.airport-suppliers.com
www.alibaba.com
www.archiexpo.com
www.army-technology.com
www.bncnetwork.net
www.bysharing.com
www.chemorbis.com
www.directindustry.com
www.dothealth.com
www.ec2l.com
www.environmental-expert.com
WwWw.europages.com
WWWw.europeansourcing.com
www.exportaworld.com
www.exportpages.com
www.fibre2fashion.com |

www.fordag.com
d res o oS
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http://www.airport-suppliers.com/
http://www.exportpages.com/

On onaylh Web Siteleri ™ UR-GE

www.frappr.us
www.globalsources.com
www.kompass.com
www.medicalexpo.com
www.mfg.com
www.nauticexpo.com
www.panjiva.com
www.power-technology.com
www.psi-network.de
www.steelorbis.com
www.stonecontact.com
www.tecdoc.de
www.tradeatlas.com
www.tradekey.com
www.tuningtr.net
www.turkishbusinessplatform.com |

www.turkishexporter.net
prku @ONESANS
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®
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http://www.turkishbusinessplatform.com/

Masa Basi Rekabetci Istihbarat Calismalari ™ ur-GE

 Rekabetci istihbarat konusunda ornek calismalari su
sekilde siralayabiliriz;

1) Urin, dretim teknolojisi ve marka konularinda arastirma
(ornek: www.tpe.gov.tr, www.wipo.org, www.tmdn.org vb)

2) Urantmdizle ilgili Diinya ticareti verileri (6rnek:
www.trademap.org, www.madb.europa.eu vb)

3) Urtnumuzle ilgili yapilmis alan/llke calismalari ve ticari
veriler (ornek: www.ekonomi.gov.tr vb)

4) Urtinimuzle ilgili potansiyel musterileri bulabilecegimiz
veriler (0rnek: www.kompass.com, www.europages.com
vb)

5) Potansiyel musterilerimizle ilgili finansal veriler (faktoring
firmalari, coface, hermes, eximbank vb)
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http://www.trademap.org/
http://www.madb.europa.eu/
http://www.ibp.gov.tr/
http://www.kompass.com/

Masa Basi Rekabetgci istihbarat Calismalari .~ UR-GE

RESMi INTERNET SITELERI

TBMM (http://www.tbmm.gov.tr/)

Basbakanlik (http://www.basbakanlik.gov.tr/)

Disigleri Bakanhgi (http://www.mfa.gov.tr/)

Sanayi ve Ticaret Bakanligi (http://www.sanayi.gov.tr/)

Ekonomi Bakanligi (http://www.ekonomi.gov.tr/)

Gumruk Bakanhgi (http://www.gumruk.gov.tr/)

Hazine Mustesarligi (http://www.treasury.gov.tr/)

Devlet Planlama Teskilati (http://www.dpt.gov.tr/)

AB Genel Sekreterligi (http://www.abgs.gov.tr/)

T.C. Merkez Bankasi (http://www.tcmb.gov.tr/)

Eximbank (http://www.eximbank.gov.tr/)

TUIK -Tirkiye Istatistik Kurumu (http://www.die.gov.tr/)

KOSGEB- (http://www.kosgeb.gov.tr/)

TSE — Turk Standartlari Enstitusu (http://www.tse.gov.tr/)

Resmi Gazete Bilgi Merkezi (http://rega.basbakanlik.gov.tr/)
Tubitak(http://www.tubitak.gov.tr/)

Sanayi Ar&Ge Projeleri Destekleme Programi(http://www.teydeb.tubitak.gov.tr/)
RK-Tlrkiye Rekabet Kurumu (http://www.rekabet.gov.tr/) |
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http://www.tbmm.gov.tr/
http://www.basbakanlik.gov.tr/
http://www.mfa.gov.tr/
http://www.sanayi.gov.tr/
http://www.ekonomi.gov.tr/
http://www.gumruk.gov.tr/
http://www.treasury.gov.tr/
http://www.dpt.gov.tr/
http://www.abgs.gov.tr/
http://www.tcmb.gov.tr/
http://www.eximbank.gov.tr/
http://www.die.gov.tr/
http://www.kosgeb.gov.tr/
http://www.tse.gov.tr/
http://rega.basbakanlik.gov.tr/
http://www.tubitak.gov.tr/
http://www.teydeb.tubitak.gov.tr/
http://www.rekabet.gov.tr/

™ UR-GE

IHRACATCI BIRLIKLERININ INTERNET SITELERI

Antalya Ihracatci Birlikleri (http://www.aib.org.tr/)

Akdeniz ihracatci Birlikleri (http://www.akib.org.tr/)

Denizli ihracatci Birlikleri (http://www.detkib.org.tr/)

Dogu Anadolu lhracatgilari Birligi (http://www.daib.org.tr/)

Dogu Karadeniz |hracatgilari Birligi (http://www.dkib.org.tr/)

Ege Ihracatci Birlikleri (http://www.egebirlik.org.tr/)

Guiney Dogu Anadolu Ihracatgilar Birligi (http://www.gaib.org.tr/)
Istanbul Ihracatci Birlikleri (http://www.iib.org.tr/)

Karadeniz ihracatgi Birlikleri (http://www.kib.org.tr)

Istanbul Maden ve Metaller Ihracatgi Birlikleri (http://www.immib.org.tr/)
Orta Anadolu Ihracatci Birlikleri (http://www.oaib.gov.tr/)

Uludag Ihracatci Birlikleri (http://www.uib.org.tr/)
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http://www.aib.org.tr/
http://www.akib.org.tr/
http://www.detkib.org.tr/
http://www.daib.org.tr/
http://www.dkib.org.tr/
http://www.egebirlik.org.tr/
http://www.gaib.org.tr/
http://www.iib.org.tr/
http://www.kib.org.tr/
http://www.immib.org.tr/
http://www.oaib.gov.tr/
http://www.uib.org.tr/

BAZI ONEMLIi ULUSAL INTERNET REKABETGCIi iSTIHBARAT KAYNAKLARI
TIM — Turkiye Ihracatgilar Meclisi (http://tim.org.tr)

IBP — Ihracat Bilgi Platformu (http://www.ibp.gov.tr/)

TOBB - Turkiye Odalar ve Borsalar Birligi (http://www.tobb.org.tr/)

TUSIAD — Tiirk Sanayicileri ve Isadamlari Dernegi (http://www.tusiad.org)
DEIK — Dis Ekonomik lligkiler Kurulu (http://www.deik.org.tr/)

IKV — Iktisadi Kalkinma Vakfi (http://www.ikv.org.tr)

TGSD - Turkiye Giyim Sanayicileri Dernegi (http://www.tgsd.org.tr/)

TTSIS — Turkiye Tekstil Sanayii Isverenleri Sendikasi (http://www.tekstilisveren.org/)
ISO — istanbul Sanayi Odasi (http://www.iso.org.tr/)

ITO — istanbul Ticaret Odasi (http://www.ito.org.tr/

AYSAD - Ayakkabi Yan Sanayicileri Dernegi (http://www.aysad.orq)

CSD — Corap Sanayicileri Dernegi(http://www.csd.org.tr/)

DENIMDER - Denim Sanayicileri Dernegi (http://www.denimder.com)

EGSD - Ege Giyim Sanayicileri Dernegi (http://www.egsd.org.tr/)

EVSIAD — Ev tekstili Sanayici ve Isadamlari Dernegi (http://www.homrtex.org)
INSAD — Istanbul Nakis Sanayicileri Dernegi (http://www.insad.org.tr/)

ITFAD — istanbul Tekstil ve Konfeksiyon Fasoncular Dernegi (http://www.itfad.com)
KYSD — Konfeksiyon Yan Sanayicileri Dernegi (http://www.kysd.org.tr/)
MESIAD — Merter Sanayici ve isadamlari dernegi (http://www.mesiad.org.tr/)
OTIAD — Osmanbey Tekstilci Isadamlari Dernegi (http://www.otiad.org.tr/)
ORSAD — Orme Sanayicileri Dernegi (http://www.orsad.com)

TDSD - Turkiye Deri Sanayicileri Dernegi (http://www.tdsd.org.tr/)

TETSD — Turkiye Ev Tekstili Sanayicileri Dernegi (http://www.tetsd.orq)
TIGSAD — Turkiye Icgiyim Sanayicileri Dernegi (http://www.tigsad.org.tr/)
TRISAD — Tirkiye Triko Sanayicileri Dernegi(http://www.trisad.org)

Ticaret Musavirlikleri(http://www.musavirlikler.qgov.tr/)

YUFQOD - Yurtdisi Fuar Organizatorleri Dernegi(http://www.yufod.org/)
Tarkiye-Avrasya Dis Ticaret Koprusu 2(http://www.tuskonavrasya.com/tr/)
LASIAD - Laleli Sanayici ve isadamlari Dernegi(http://www.lasiad.org.tr/)
PTSB - Turkiye Pamuklu Tekstil Sanayicileri Birligi (http://www.tptsb.org/)



http://tim.org.tr/
http://www.ibp.gov.tr/
http://www.tobb.org.tr/
http://www.tusiad.org/
http://www.deik.org.tr/
http://www.ikv.org.tr/
http://www.tgsd.org.tr/
http://www.tekstilisveren.org/
http://www.iso.org.tr/
http://www.ito.org.tr/
http://www.aysad.org/
http://www.csd.org.tr/
http://www.denimder.com/
http://www.egsd.org.tr/
http://www.homrtex.org/
http://www.insad.org.tr/
http://www.itfad.com/
http://www.kysd.org.tr/
http://www.mesiad.org.tr/
http://www.otiad.org.tr/
http://www.orsad.com/
http://www.tdsd.org.tr/
http://www.tetsd.org/
http://www.tigsad.org.tr/
http://www.trisad.org/
http://www.musavirlikler.gov.tr/
http://www.yufod.org/
http://www.tuskonavrasya.com/tr/
http://www.lasiad.org.tr/
http://www.tptsb.org/

BAZI ONEMLI ULUSLARARASI INTERNET REKABETCI iSTIHBARAT KAYNAKLARI

Diinya Tirk isadamlari Vakfi Web Sitesi (http://www.dutiv.org.tr)

ABD Gumruk Resmi Sitesi (http://www.customs.ustreas.gov/xp/cgov/home.xml)

USTR (Office of United States Trade Representative) (http://www.ustr.gov/)

AAFA (American Apparel & Footwear Association) — (http://www.apparelandfootwear.org/)
AMTAC (American Manufacturing Trade Action Coalition) — (http://www.amtacdc.org/)

USITC (United States International Trade Commission) — (http://dataweb.usitc.gov/)

NCTO (National Council of Textile Organisations) — (http://www.ncto.org/)

GAFTT — (Global Alliance of Fair Textile Trade) — (http://www.fairtextiletrade.org/index.html)
OTEXA (Office of Textile and Apparel) (http://otexa.ita.doc.gov/)

USA-ITA (United States Association Of Importers Of Textiles And Apparel (http://www.usaita.com/)
ATC (American — Turkish Council) — ( http://www.americanturkishcouncil.org)

AB Resmi Sitesi (http://europa.eu/)

AB Komisyonu Resmi Sitesi http://ec.europa.eu/index_en.htm

AB Komisyonu Ticaret Genel Mudurlugu Sitesi (http://ec.europa.eu/comm/trade/index_en.htm)
AB Komisyonu Mevzuat Sitesi (AB Resmi Gazetesi vb) (http://eur-lex.europa.eu/en/index.htm)
EUROSTAT (Statistical Office of the European Communities) — (http://epp.eurostat.cec.eu.int)
AB Komisyonu Pazara Giris Sitesi (http://mkaccdb.eu.int/mkaccdb2/indexPubli.htm)

AB Komisyonu Tekstil, Konfeksiyon Kotalari izleme Sayfasi (http:/sigl.cec.eu.int/)

AB Kom.Gumruk Tar. Sorgulama Sayfasi (http://ec.europa.eu/taxation_customs/dds/en/tarhome.htm)
Avrupa Komisyonu Turkiye Delegasyonu (http://www.deltur.cec.eu.int/default.asp?pld=1&lang=0)
EURATEX - The European Apparel and Textile Organisation — (http://www.euratex.org/)

CIRFS — (The International Rayon and Synthetic Fibres Committee) — (http://www.cirfs.org/)
Kanada Gumrukleri Resmi Sitesi (http://www.cbsa-asfc.gc.ca/menu-e.html)

WTO — World Trade Organization (http://www.wto.org/)

OECD - (Organisation for Economic Co-operation and Development) - (http://www.oecd.org)
WCO - (World Customs Organization) (http://www.wcoomd.org/ie/En/en.html)

ILO — International Labour Organization (http://www.ilo.org/)

Cesitli Ulkelerin GUmruk Vergileri(http://www.trade.gov/td/tic/tariff/country tariff _info.htm)

APEC ulkeleri Gumruk Vergileri (http://www.apectariff.org/)



http://www.dutiv.org.tr/
http://www.customs.ustreas.gov/xp/cgov/home.xml
http://www.ustr.gov/
http://www.apparelandfootwear.org/
http://www.amtacdc.org/
http://dataweb.usitc.gov/
http://www.ncto.org/
http://www.fairtextiletrade.org/index.html
http://otexa.ita.doc.gov/
http://www.usaita.com/
http://www.americanturkishcouncil.org/
http://europa.eu/
http://ec.europa.eu/index_en.htm
http://ec.europa.eu/comm/trade/index_en.htm
http://eur-lex.europa.eu/en/index.htm
http://epp.eurostat.cec.eu.int/
http://mkaccdb.eu.int/mkaccdb2/indexPubli.htm
http://sigl.cec.eu.int/
http://sigl.cec.eu.int/
http://www.deltur.cec.eu.int/default.asp?pId=1&lang=0
http://www.euratex.org/
http://www.cirfs.org/
http://www.cbsa-asfc.gc.ca/menu-e.html
http://www.wto.org/
http://www.oecd.org/
http://www.wcoomd.org/ie/En/en.html
http://www.ilo.org/
http://www.trade.gov/td/tic/tariff/country_tariff_info.htm
http://www.apectariff.org/
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@ Patent Arastirmasi (WIPO) T Ur-GE

= http://www.wipo.int/portal/en/indexhtml = WIPO - World Intellectual P... >

Media Meetings Contact Us My Account English »

WIPO

WORLD INTELLECTUAL PROPERTY ORGANIZATION

Cooperation  Reference  AboutIP  Inside WIPO

The World Intellectual Property Organization (WIPO) is the global forum
for intellectual property services, policy, information and cooperation.

WIPO Translate

WIPO has developed a ground-breaking new “artificial
intelligence™based translation tool for patent documents.

WIPO Translate is free of charge and available through the

19:39
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= http://www.wipo.int/portal/en/indexhtml

A
WIPO Translate is free of charge and available through the
PATENTSCOPE database.

Press release | Video

Global services for protecting IP
File, manage or search patents, trademarks, designs and appellations of origin. Not there yet?

Learn all about intellectual property and how to protect it.

WIPOI|PCT WIPO | MADRID WIPO | HAGUE WIPO | ADR

The International Patent System The Intemational Trademark System The Intemational Design System Alternative Dispute Resolution
Domain Name Disputes
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@© Ulusal Marka Arastirmasi (TPE)  Qurce

6 —) “ (@] http://onlinetpe.gov.tr/trademark-search/pub/trademark_search;js Jo R ¢ ' [®] TPE Cevrimici Aragtirma Uy... %

<> TURK | 3 LANGUAGES

C[D.] PATENT MARKA ARASTIRMA DOSYA TAKIBI YARDIM

& ENSTITUSU

Marka Tipi

Hepsi

Marka Ad1 ©

@icinde gecen Oile baglayan O ile esit olan

Firma Adi

®ile baglayan Oile esit olan
Firma Adi

Biilten No

Bulten No
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WORLD INTELLECTUAL PROPERTY ORGANIZATION

Cooperation  Reference  AboutIP  Inside WIPO

The World Intellectual Property Organization (WIPO) is the global forum
for intellectual property services, policy, information and cooperation.

WIPO Translate

WIPO has developed a ground-breaking new “artificial
intelligence’-based translation tool for patent documents.

WIPO Translate is free of charge and available through the
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/IPO Translate is free of charge and available through the
PATENTSCOPE database.

Press release | Video

Global services for protecting IP
File, manage or search patents, trademarks, designs and appellations of origin. Not there yet?

Learn all about intellectual property and how to protect it.

WIPOI|PCT WIPO | MADRID WIPO | HAGUE WIPOI|ADR

The International Patent System The Intemational Trademark System The Intemational Design System Alternative Dispute Resolution
Domain Name Disputes
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Q@ = http://www.wipo.int/madrid/en/ P~0C lE Madrid - The International ... ‘ @ ?ﬁ? {§} @

Upcoming: Madrid 125th Anniversary Event in Qingdao China newsletters

October 12. 2016

For regular users

Search File Monitor Manage

Clahal BranAd Natahaco ~Armoe fAadrid Mnanitar Rofa Madrid Doarfnlin Manane

Global Brand Database Forms Madrid Monitor Beta Madrid Portfolio Manager
Einn B s vt i re AT SR D) C AR AL SN RS O\ DN C oy coantiont Noacinnatinn

Member procedures Madrid Goods & Services Manager ROMARIN E-oubSequent uesignation

International Application Simulator Madrid Real-Time Status E-Renewal
Fees Madrid Electronic Alert Extracts

Consult
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c@ = http://www.wipo.int/branddb/en/ P~C IE WIPO Global Brand Database ° {D * {é} @

WIPO ContactUs | Myaccount | English ~

WORLD INTELLECTUAL PROPERTY ORGANIZATION

Home Reference Global Brand Database

searches v records « help v

G l 0 b al B ran d D ata b ase Perform a trademark search by text or image in brand data from multiple national and

international sources, including trademarks, appellations of origin and official

emblems.

Data from Spain available Data from Mongolia available Data from Malaysia available Data from Jordan available NEWS n:j\';c'_::»

Over 740,000 records added Over 15,000 records added Over 450,000 records added Over 58,000 records added Over 2
SEARCH BY FILTER BY ()

Brand | Names Numbers Dates Class Country Source | Image Status Origin  App. Year®* EN
h 4
Text =¥
Image Class = |e.g. 05.07.13, apple AND tree )

Goods (All) = 7e.gv footwear, comput*
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\ - Turkiye Cumhuriyeti
'/ EKONOMI BAKANLIGI

EKONOMI ~ ULKELERDEN
HABERLERI | TICARI HABERLER

2015 Nisan Ay Dis Ticaret Umman-iran Yeni Denizyolu
istatistikleri Yayinland S Hattill

29.05:2015

Azerbaycan  Cumhurbaskani ~ Arjantin'de One Cikan
Yapay Engeller Hakkinda . Ekonomik Geligmeler (25-29
Uyard =3 Mayis 2015)

30 08 )
2U.U2.ZUL

Umman Endonezya'da Rafineri 8 Paraguayda One  Cikan
ve Petrokimya Uretim Tesisi ' Ekonomik Geligmeler (25-29
0 Mayis 2015)

30 05.2015

YATIRIM HIZMET TICARETI ITHALAT DESTEKLER DIS ILISKILER

EMTIA FIYATLARI
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Ornek Masa Basi Arastirma
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ihracat iletisim Noktas

EBYS Evrak Sorgulama

B 12’*"’\
-
UZMANA DANISIN BLOG ETKINLIK TAKVIMI
Ihracat politikalar), yatinm tesvik, 31032013 Bakanligimea merkez birimlerinin
hizmet ticareti ithalat mevzuaty, Umman-Iran Yeni Denizyolu yansira ticaret mugavirliklerimiz
serbest ticarst anlagmalan, Ordn Hatu ll tarafindan gergeklestirilecek ticaret
guvenlig, sektorlere verilen 003013 : heyetleri, ziyaretier, gorismeler,
destekler, dogrudan yabana é&aimmlgf {?g_ezg’ﬁ" Ekonomik toplant: ve seminerler gibi
sermaye yatinmian hakkendz daha s stkinliklerinin goriiebilecedi tkiniik
:etaz'hbﬁellgi‘aiabilmé( igin uzmana ;‘;g;;’fda Gne Gikan takvimine ulasabilirsiniz.
znigabilirsiniz Ekonomik Gelismeler (25-25 M...

TUM ETKINLIKLER
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BILGI VE REHBERLIK PAZARA GIRIS TICARI FIRSATLAR
: Ticaret politikas: anlemlen, hedef ve Yurtdigindan alinan ticari talep, fuar,
Ihracat Yol Haritasi oncelikii dlkeler, pazara giris ihale bilgilerini igeren Dis Talepler
uygulamalan ve pazara ging Buiteni ve Uluslararas: thalelere
ihracatgilar Rehberi engellering iliskin bilgilere dahil ticari firsatlar sunan

ulagabilirsiniz kaynakiara iligkin bilgilere 223 Tarkiye
ulasabilirsiniz. Ihracat Stratejisi

-

Ticari Bilgi Kaynakdan

ihracat iletisim Noktas: - 4444363 DAHA FAZLASI DAHA FAZLAS|

URUN GUVENLIGI TEKNIK ONAYLANMIS KURULUSLAR TARIM URUNLERI =~

DUZENLEME MEVZUATI VE BELGELENDIRME IHRACATINDA TICARI KALITE Dig Talepler
DENETIMI Bilteni

Uriin Gavenligi ve Teknik Onaylanmes kuruluglann gorey ve ',‘ -

Dizenlemeler Mevzuatinin ihracat sorumiuluklanina iligkin bilgiler ile Yag meyve ve sebze, kuru ve b &)

ile ilgili bélimlerine iliskin bilgiters ilkemizde faaliyet gosteran kurutulmus Grinler, bitkisel yaglar,

ulasabilirsiniz onaylanmig kuruluglarin listesine bakiiyat ve benzeri tanm ~ 3 S

iligkin bilgilere ulagabilirsiniz urinlerinde ihracat agamasinda R BN |

NS I ! K ST Ticarette Teknik Engeller
iligkin bilgilere ulagabilirsiniz Tirkiye Bildirim Merkezi

DAHA FAZLASI DAHA FAZLASI DAHA FAZLASI|
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URUN GUVENLIGI TEKNIK ONAYLANMIS KURULUSLAR TARIM URUNLERI — A
DUZENLEME MEVZUATI VE BELGELENDIRME IHRACATINDA TICARI KALITE Dl%Talepler
DENETIMI ulteni
Urin Gavenlig ve Teknik Onaylanmes kuruluglann gorev ve ' e
Dizenlemeler Mevzuatinin ihracat sorumiuluklanna iligkin bilgler ile Yag meyve ve sebze, kuru ve Lo, o
ile ilgili boldmlering iligkin bilgilers ulkemizde faaliyet gosteren kurutulmus Grunler, bitkise! yaglar,
ulagabilirsiniz onaylanmis kuruluslarin listesine bakiyat ve benzeri tanm e
iligkin bilgilere ulagabilirsiniz drlnlerinde ihracat agamasinda i
yUrOtolen ticar kalite denstimine Ticarette Teknik
iligkin bilgiters ulagabilirsiniz Tirkiye Bildirim
DAHA FAZLASI DAHA FAZLASI DAHA FAZLASI|
-t ’ s
\A
! 12"'3\
L5
UZMANA DANISIN ETKINLIK TAKVIMI
Ulkeler, Sekearler, Destek 31.09.2013 Bakanligimiz merkez birimierinin
Programlan, Fuarlar, Mevzuat gibi Umman-Iran Yeni Denizyolu yansira ticaret misavirliklerimiz
konularin yani sira ihracata iligkin Hatu i tarafindan gergekestinlecek ticaret
diger soru ve ilave bilgl ihtiyaciniz 0032013 ; heyetlen, ziyaretler, gorugmeler,
igin uzmana danigabilirsiniz. Arjantin'de One Gikan Ekonomik toplant| ve seminerler gibi
Geligmeler (25-29 M... D ST
etkinliklerinin gorllebilecegi etkinlik
30032013 Skvimine ulasabilirsing.
Paraguay’da Bne Clkan t IMine utagabilrsing
Ekonomik Gelismeler (25-29 M... —
DAHA FAZLASI TUM HABERLER TUM ETKINLIKLER Uretim Stratejisi
v

2
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Turkey nglish Giris Yag ) 4
2

// ‘\«\ Turkiye Cumhuriyeti
) EKONOMI BAKANLIGI | _ _ - -
\_,/ IHRACAT YATIRIM HIZMET TICARETI ITHALAT DESTEKLER DIS ILISKILER

ANASAYFA > [HRACAT R8s
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ULKELER VE :: IHRACAT i MEVZUAT
ULKE MASALARI Bl DESTEKLERI

En gincel haliyle ihracat
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ULKELER VE BOLGELER - « ABD
DUNYA « Afganistan

« Almanya

« Andorra

* Angola

« Antigua
ve
Barbuda

* Arjantin

« Arnavutluk

* Avustralya

* Avusturya

* Azerbaycan

« Bahamalar

« Bahreyn

« Banglades

« Barbados

« Belcika

= Belize

« Benin

* Beyaz
Rusya

« Birlesik

Cin
Halk

Cumbhuriyeti

Danimarka

Demokratik

Kongo

Cumhuriyeti o

Dogu
Timor

Dominik

Cumhuriyeti o

Dominika
Ekvator
Ekvator
Ginesi

El
Salvador
Endonezya
Eritre
Estonya
Etiyopya
Fas

Fiji

Giney
Kore
Cumhuriyeti
Giney
Sudan
Gircistan
Haiti
Hindistan
Hirvatistan
Hollanda
Honduras
Hong-
Kong
Irak
ingiltere
iran
irlanda
ispanya
Iszail
isveg
Isvicre
italya

izlanda

Kuveyt
Kuzey

Kore

Laos
Lesotho
Letonya
Liberya
Libya
Lihtenstayn
Litvanya
Labnan
Laksemburg
Macaristan
Madagaskar
Makao
Makedonya
Malavi
Maldiv
Adalan
Malezya
Mali

Malta
Marshall

« (Ozbekistan

« Pakistan

* Palau

« Panama

* Papua
(Yeni
Gine)

* Paraguay

* Peru

« Polonya

* Portekiz

« Porto
Riko

*« Romanya

* Ruanda

* Rusya
Federasyonu

« Saint
Kitts
ve
Nevis

* Saint

Lucia

* Solomon
Adalan

¢ Somali

* Sri
Lanka

¢ Sudan

¢ Surinam

* Suriye

e Suudi
Arabistan

* Svaziland

o Sili

* Tacikistan

¢ Tanzanya

¢ Tayland

¢ Togo

* Tonga

¢ Trinidad
ve
Tobago

¢ Tunus

¢ Tuvalu

¢ Turkmenistan
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SEKTORLER

Mevzuat
» Sanayi ve Hizmetler

Ihracat Destekleri
TURQUALITY

Fuarlar

Heyetler
Pazara Girig

Ihracata Doniik Uretim
Stratejisi

Ticari Firsatlar

Ihracatgilar Rehberi

2023 Tiirkive ihracat
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Sektorler > Sanayi ve Hizmetler

Mevzuat

» Agzac ve Orman Uriinleri - Mobilya
ihracat Destekleri » Dogal Tas

» Kozmetik
TURQUALITY

» Tzarim Alet ve Makineleri

» Ambalaj

Fuarlar » Ayakkabs
» Bebe Giyim
Heyetler » Boya
» Cam ve Seramik ingaat Malzemeleri
Pazara Girig b :
z » Cimento

» Demir-Celik, Demir-Celik Esya
» Derive Deri Mamulleri

» EvTekstil
Gemi insa

2023 Tirkiye Ihracat Stratejisi

ihracata Donik Uretim Stratejisi = 3
Ticari Firsatlar

Ihracatgilar Rehberi

» Hazir Giyim

Uriin Givenligi Teknik Dizenleme : .
» llag ve Eczacilik Urbnleri

Mevzuati X

» Ingaat Malzemeleri
Onaylanmis Kuruluglar ve » Kimya
Belgelendirme » Madencilik

» Otomotiv Anza ve Yan Sanayi
Tanm Urtnlerinde lhracatta Ticari » Pompa ve Kompresérler
Kalite Denetimi » Takim Tezgahlan

» Teknik Tekstiller
» Tekstil ve Hazir Giyim Yan Sanayi
» Temizlik Maddeleri

o€ 2llx

Ticarette Teknik Engeller Tarkiye
Bildirim Merkezi
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Sektorler » Tarim ve Gida

Mevzuat

» Sekerli ve Cikolatali Mamuller
Ihracat Destekleri » Zeytinyag

» Alkolli ve Alkolsiiz igecekler
TURQUALITY

» Antep Fistigi

» Findik ve Mamulleri

Fuarlar » Hububat
» Kanatl Et

Heyetler » Kuru incir
» Kuru Kayisi

Pazara Girig » Kuru Uzim
» Makarna

ihracata Donik Uretim
» Meyve Sulan

Stratejisi
» Tohumculuk
Ticari Firsatlar » Yag Meyve ve Sebze
Ihracatgilar Rehberi v
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Hskodu
Goriintiilev Excel indir" B | BfAvr
Unvan l.-\dres ‘Posta Kodu |Sehir Web iEmail Fax
No data to display.
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FUARLAR
Mevzuat
» 2015 Yil Fuar Listesi
Ihracat Destekleri » Fuarlar Mevzuat
: » Hedef Ulkeler
d RUROUALITY » Gozlemci Gorevlendirilen Sektorel Nitelikli Uluslararasi Fuarlar
Sektarler » Prestijli Fuarlar

: » 2003-2014 Yillarinda Milli Dizeyde istirak Edilen-Edilecek Fuarlar
' m » 2005-2014 Yillarinda Desteklenecek Yurtdisi Bireysel Fuarlar
\m » Hizmet Sektorlerinde Desteklenecek Organizasyonlar
Heyetler » Fuar Organizatorleri
» Turkiye'de Dizenlenen Uluslararasi Fuarlar

Famam iy » Uluslararasi Fuarlara iliskin Arama Yapilabilecek internet Siteleri

ihracata Donik Uretim
Stratejisi

Ticari Firsatlar

Ihracatgilar Rehberi

2023 Tiirkive ihracat
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GTIP No. 19 02 30 90 00 00 (Sade Makarna)

BOLUM 4

(GTIP numarasi icerisinde gozukmez)
FASIL _ 19
TARIFE POZISYONU 19 02

ALT TARIFE POZISYONU 19 02 30 90
ISTATISTIK POZISYONU 19 02 30 90 00 00
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)
L
P
o
n
o



GTIP Tablosu

" UR-GE

Bolum Fasil Mal Gurubu Tanimi
01 - 05 | Canli Hayvanlar Ve Hayvansal Uriinler
06-14 | Bitkisel Uriinler
Hayvansal Veya Bitkisel Kati Ve Sivi Yaglar Ve
15 Bunlarin Ayrisimindan Meydana Gelen Uriinler,
Hazirlanmis Yenilen Kati Yaglar,
Hayvansal Veya Bitkisel Menseli Mumliar
Gida Sanayi Mﬁstqhsallarl,
16 — 24 | Mesrubat, Alkollu I¢kiler Ve Si!'ke,
Tutun Ve Tutun Yerine Gegen Islenmis Maddeler
25-27 | Mineral Maddeler
28-38 | Kimya Sanayi Ve Buna Bagli Sanayi Uriinleri
39-40 Plastik Maddeler Ve Bunlardan Mamul Esya,

Kaucguk Ve Kauguktan Mamul Esya

HAREKETE GEG!
Powered by Ronesans
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GTIP Tablosu ™ UR-GE

Bolim

Fasil

Mal Gurubu Tanimi

41-43

Deriler, Késeleler, Postlar, Kirkler Ve Bu Maddelerden
Mamul Esya;

Saraciye Esyasi;

Eyer Ve Kogsum Takimlari;

Seyahat Esyasi, El Ve Benzeri Muhafazalar;

Hayvan Bagirsagindan Mamul Esya (ipek Bécegi
Guddesi Harig)

44-46

Agac¢ Ve Agactan Mamul Esya; Odun Komiirii; Mantar
Ve Mantardan Mamiil Esya; Hasirci Ve Sepetci Esyasi

10

47-49

Odun Hamuru Veya Diger Lifli Selilozik Maddelerin
Hamurlar Ve Kagit Veya Karton Doékiinti Ve Hurdalari;
Kagit, Karton Ve Bunlardan Esya

11

50-63

Dokumaya Elverigli Maddeler Ve Bunlardan Mamul
Esya

®
%-’HAHEKHE GEG!
Powered by Ronesans
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GTiP Tablosu ™ UR-GE

Fasil

Mal Gurubu Tanimi

12

64-67

Ayakkabilar, Basliklar, Semsiyeler, Giines Semsiyeleri,
Bastonlar, iskemle Bastonlari, Kemerler, Kirbaclar Ve
Bunlarin Aksami; Hazirlanmisg Tiiyler Ve Bunlardan
Mamul Esya; Yapma Cicekler, insan Sacindan Mamul

Esya

13

68-70

Tas, Algl, Cimento, Amyant, Mika Veya Benzeri
Maddelerden Esya, Tas Seramik Mamulleri; Cam Ve
Cam Esya

14

/1

Tabii Veya Kiiltiir incileri, Kiymetli Veya Yari Kiymetli
Taslar, Kiymetli Metaller, Kiymetli Metallerle Kaplama
Metaller Ve Bunlardan Mamul Esya; Taklit Miicevherat;
Metal Paralar

15

72-83

Adi Metaller Ve Adi Metallerden Mamul Esya

®
%-’HAHEKHE GEG!
Powered by Ronesans

HAYSERI
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GTIP Tablosu ™ ur-GE

Bolum Fasil Mal Gurubu Tanimi

Makineler Ve Mekanik Cihazlar, Elektrikli Malzeme Ve
Bunlarin Aksam Ve Parcalari; Ses Kayit Ve Cogaltma
16 84-85 | Cihazlari, Televizyondaki Goruntu Ve Sesi Kaydeden
Ve Cogaltan Cihazlar, Bunlarin Aksam, Parca Ve
Aksesuarlari

17 86-89 | Nakil Vasitalari

Optik Alet Ve Cihazlar, Fotograf, Sinema, Ol¢ii, Kontrol,
Ayar Alet Ve Cihazlar, Tibbi Veya Cerrahi Alet Ve

18 90-92 Cihazlar; Saatci Esyasi; Muzik Aletleri; Bunlarin Aksam,
Parca Ve Aksesuarlari
Silahlar Ve Muhimmat; Bunlarin Aksam, Parca Ve

19 93
Aksesuarlari

20 94-96 | Muhtelif Egya Ve Mustahsallar

21 97-99 | Sanat Esyasi, Koleksiyon Esyasi Ve Antika Esya

HAYSERI
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4 1T TRADE MAP
, \ ¥ Trade statistics for international business development
, ‘ Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market gpares,

elc.

Home & Search  Data Availability Reference Material  Other ITC Tools  More o Login m

The following institutions support free access to Trade Map through the North-South partnership programme:

/ ADVANTAGE
AUSTRIA™

7 W | Q_J)l}%

UBIFRANCE NEW ZEALAND

J

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.
Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are

available from the most aggregated level to the tariff line level.

WORLD TRADE INDICATORS FOR 2014 NOW AVAILABLE!

W @ Single O Group X 1 Advanced search
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Already have an account? Create an account

: Create an account for ITC's market analysis
Emailaddress:| |
tools.
passwort |

[] Remember me.
Forgot your password?
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Trade statistics for international business development
Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

jernc TRADEMAP

Home & Search  Data Availability ~ Reference Material Other ITC Tools More Mr. ceyhun yesilserit * |SUCUSIA

The following institutions support free access to Trade Map through the North-South partnership programme:

g | | B ¥ | e

UBIFRAN(E NEW JEALAND

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

WORLD TRADE INDICATORS FOR 2014 NOW AVAILABLE!

W @ Single O Group X 1 Advanced search

( )
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Trade statistics for international business development
Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

/;:. ITC TRADE MAP

Home & Search  Data Availability Reference Material  Other ITC Tools  More Mr. ceyhun yesilserit v [SE IS

Search of Products
by keywords

_/ SEEIMITG TRIGERRY  Search by Hierarchy

9 At246 Digit levels L At Tariff Line leve

Keywords |

Market Analysis and Research, International Trade Centre (ITC); Palais des Nations; CH-1211 Geneva 10; Switzerland
Tel.: +41 (0)22 730 02 34; Fax: +41 (0)22 730 05 77, marketanalysis@intracen.org

Copyright © 1999-2015 International Trade Centre. All rights reserved.

Follow us on f ﬁ . ' E
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Trade statistics for international business development
Monthy, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

/;:' ITC TRADE MAP

Home & Search  Data Availability Reference Material Other ITC Tools  More Mr. ceyhun yesilserit ¥
Search of Products
by hierarchy
SEEIO VRGO |  Search by Hierarchy \
Data type: [Product V|
- 01 - Live animals -
- 02 - Meat and edible meat offal

& 03 - Fish and crustaceans, molluscs and other aquatic invertebrates

- Dairy produce; birds' eqgs; natural honey; edible products of animal origin, not elsewhere specified or induded
05 - Products of animal origin, not elsewhere spacified or included

« Live traes and other plants; bulbs, roots and the like; cut flowers and omamental foliage

07 - Edible vegetables and certain roots and tubers

- Edible fruit and nuts; peel of citrus fruits or melons

- Coffee, tea, maté and spices

10 - Cereals v

&--&-3--m-E-m
2 2 & ®
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TRADE MAP

Trade statistics for international business development
Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability ~Reference Material ~ Other [TC Tools  More Mr. ceyhun yesilserit ¥

Search of Products
by hierarchy

SCEIMTORGTIIEIR/  Search by Hierarchy \

Data type: [Product v

El 40 - Rubber and articles thereof
[}] 41 - Raw hides and skins (other than furskins) and leathes

= Articles of leather; saddlery and hamess; travel goods, handbags and similar containers; articles of animal qut (other than silkworm qut)

[¥l-- 44 - Wood and articles of wood; wood charcoal

[}] 45 - Cork and articles of cork

46 - Manufactures of straw, of esparto or of other plaiting materials; basketware and wickerwork

E‘ 47 - Pulp of wood or of other fibrous cellulosic material; recovered (waste and scrap) paper or paperboard

48 - Paper and paperboard; articles of paper pulp, of paper or of paperboard
E‘ 49 - Printed books, newspapers, pictures and other products of the printing industry; manuscripts, typescripts and plans

- 50 - Silk
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TRADE MAP

Trade statistics for international business development
Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

Home & Search  Data Availability Reference Material ~ Other ITC Tools  More Mr. ceyhun yesilserit ¥

Search of Products
by hierarchy

SEEILVRCIOICI/  Search by Hierarchy \

Data type: |Product v

-- 40 - Rubber and articles thereof

4201 - saddlery anc . namesses for children and adults, rit
4202 - Trunks, suit-cases, vanity-cases, executive-cases, brief-cases, school satchels, spectacle cases, binocular cases, camera cases, musical instrument cases, gun cases, holsters and similar ¢
4203 - Articles of apparel and dothing accessories, of leather or composition leather (excl, footware and headgear and parts thereof, and goods of chapter 95, e.q. shin guards, fencing masks)
4204 - articles for technical use, of leather or composition leather
l 4205 - articles of leather or composition leather (exdl, saddlery and harness bags, cases and similar; apparel and clothing accessories; articles for technical uses; whips, riding-crops and similar;
l 4206 - Articles of gut, goldbeater's skin, bladders or tendons (exd. silkworm gut, sterile catqut, other sterile surgical suture material and strings for musical instruments)

I 43 - Furskins and artificial fur; manufactures thereof

l 44 - Wood and articles of wood; wood charcoal
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Home & Search  Data Availability Reference Material  Other ITC Tools  More Mr. ceyhun yesilserit

Search of Products
by hierarchy

Search by Keywords Search by Hierarchy \

Data type: |Product v

0 races, holsters and similar ¢

- E--4202 - Trunks, suit-c

""" 420219 - Trunks, suitcases, vanity cases, executive-cases, . with outer surface of leather, compasition leather, patent leather, plastics
----- 420221 - Handbags, whether or not with shoulder straps, inl. those without handles, with outer surface of leather, composition leather or patent leather

""" 420222 - Handbags, whether or not with shoulder straps, incl, those without handles, with outer surface of plastic sheeting or textile materials

---- 420229 - Handbags, whether or not with shoulder strap, indl. those without handle, with outer surface of vulcanised fibre or paperboard, or wholly or mainly covered with such materials or
---- 420231 - Wallets, purses, key-pouches, cigarette-cases, tobacco-pouches and similar articles carried in the pocket or handbag, with outer surface of leather, composition leather or patent le
---- 420232 - Wallets, purses, key-pouches, cigarette-cases, tobacco-pouches and similar articles carried in the pocket or handbag, with outer surface of plastic sheeting or textile materials

---- 420239 - Wallets, purses, key-cases, cigarette-cases, tobacco-pouches and similar articles of a kind normally carried in the pocket or handbag, with outer surface of vulcanised fibre or pape
---- 420291 - Travelling-bags, insulated food or beverage bags, toilet bags, rucksacks, shopping-bags, map-cases, tool bags, sports bags, jewellery boxes, cutlery cases, binocular cases, camera
---- 420292 - Travelling-bags, insulated food or beverage bags, toilet bags, rucksacks, shopping-bags, map-cases, tool bags, sports bags, jewellery boxes, cutlery cases, binocular cases, camera
A 420299 - Travelling-bags, shopping or tool bags, jewellery boxes, cutiery cases and similar, with outer surface of vulcanised fibre or paperboard; cases for binoculars, cameras, musical instr

4203 - Articles of apparel and dothing accessories, of leather or composition leather (excl, footware and headgear and parts thereof, and goods of chapter 95, e.q. shin quards, fencing masks)
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TRADE MAP

Trade statistics for international business development
Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, efc.

Home & Search  Data Availability Reference Material  Other ITC Tools  More Mr. ceyhun yesilserit ¥

Trade Map provides - in the form of tables, graphs and maps - indicators on export performance, international demand, alternative markets and
competitive markets, as well as a directory of importing and exporting companies.

Trade Map covers 220 countries and territories and 5300 products of the Harmonized System. The monthly, quarterly and yearly trade flows are
available from the most aggregated level to the tariff line level.

® Country O Region

Imports

Exports

420211 - Trunks,suit-cases & similar containers with outer surface of leather X 1 Ady

M xi

[Trade Indicators] [Yeady Time Series] [Quanerly Time Series] [Monthly Time Series] [Companies]
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Concentration of importing countries and average distance with their supplying countnes
for the selected product in 2014
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
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growth of countries’ imports
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
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@ Single O Group

® Country O Region

Imp

420211 - Trunks suit-cases & similar containers with outer surface of leather X 1 Advanced search

P xi

[Trade lndicators] [Yearly Time Series] [Quarterly Time Sen‘es] [Monthly Time Series] [Companies]

7

Concentration and average distance in 2014 )

Exported product: 420211 - Trunks,suit-cases & similar
containers with outer surface of leather

10000

a Supplying markets in 2014 R
Product: 420211 - Trunks,suit-cases & similar containers
: with outer surface of leather

_Canaé; % ‘,':.”RUSSian Ff:-ﬂeratim
P Y, Chings,
y didle "

China India
8000 ®
6000 Hong Kong, China %
United Kingdom . Q
4000+ Germany ./France taly
2000 A ./

“Brazil

i Growth of countries' exports &

Product: 420211 - Trunks,suit-cases & similar containers
with outer surface of leather

404 Q
China
201 laly
United Kingdom -
Franoe\'*e/ .}
0- India - [ ]
.‘ GAI’M:H\I/



™ UR-GE

nuUNtTries

stinatian

with de

3¢ distancs

Ave

Ornek Masa Bagi Arastirma

Concentration of exporting countrnes and average distance with their destination countries
for the selected productin 2014
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
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Annual gro
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growth of countnes’ exports
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
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w @ Single O Group

® Country O Region

420211 - Trunks suit-cases & similar containers with outer surface of leather X 1 Advanced search

B xi

—_—

Trade Indicators

Yearly Time SeriesJ [Quaneriy Time Series] [Monthly Time Series] [Companies]

i Concentration and average distance in 2014

Exported product: 420211 - Trunks,suit-cases & similar
containers with outer surface of leather
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Annual  Annual  Asnual
B o . gowwnm  pen... _““ Shareim
exported in  balanee in : : value quantity value wonm
2014(USD 2014 (USD %’: sl between  between between exports
thousand)? thousamd) i -~ 2010-2014 2010-2014 20132014 (%) i
(%) i () 1 (%) 1
332,044 No quantity
b 434001 16,036
B} 191,780 178,212
] 56,061 517 | Tons 208,878
o} 273 ;
[ |Hong Kong, China i §5,240 78.323| 1,376,905 Units 40 -10 -18 35 8,385 0.2
© |india i 50,182 45,040| 2.520,858 | Units 20 8 -4 32 8218 0.1
@ |United Kingdom § 48,304 35,803 5,151 | Tons 0378 11 80 4 3 4218 008
@ |Singapore 43747 15085 168,847 | Units 250 3% 87 28 4,060 0.9
B |Swizerand § 40,28 11,165 124| Tons 324 500 17 1 14 26 7,013 0.15
© |Spain i 30,063 9,500 224| Tons 138,228 2 R 2 2 4347 0.15
o [Vethen e ~ : : :
[ |United States of America i 25185 103171 976,385 Units 28 10 2 18 6,003 0.11
[ |Thaiand i 24,238 15,805 2,086,028 | Units 12 3 4 18 0,548 0.17
@ |Romania i 10,002 13,102 373| Tons 50,044 3 3 3 12 1,136 08
Korea, Republic of 1§ 16,288 20678 100| Tons 162,680 73 4 m 1 2,904 025
@ |Mexico i 10438 B741| 452,650 Units 23 12 2 07 2,058 07
@ |Belgium § 8,054 5,263 345 Tons 25,054 3 3 19 08 2788 021
B |Turkey 7103 4047 160| Tons 44,304 -9 1 -14 05 2637 0.1
@ |Nethedands § 6,53 4738 303 | Tons 16,631 § 0 3% 04 2,051 0.00
@ |Czech Republic § 5790 20 212{ Tons 27,354 -4 14 R 04 737 0.2
© |Colombia | 5,451 3,005 126 Tons 43.262 5 2 12 03 4231 048
B |Morocop i 4700 3445 143 Tons 31,818 7 8 80 03 2683 027
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Home & Search  Data Availability ~Reference Matenial Other ITC Tools  More

Product | ... ... 420211 - Trunks, suit-cases & similar containers wi v/ Product Group |[None
®worid C Country |All v Country Group | None v
Partner Al Vv Pariner Group ' None v

other criteria |Exports | |Trade indicators /| | by country v/

List of exporters for the selected product in2014
Product : 420211 Trunks,suit-cases & similz ainers with outer surface of leather

[FDI data] [Tar'rff data

Rows per page | Default (25 per page) v

Value  Trade

exported balance

Exporters in2014  in2014
(USD (USD

thousand) thousand)
\ !

L4 Len NIC | 299 0441



Product catego

available In
Trade Map

Altaché cases 352
Bags and cases for {oiletries and make-up 4388
Bags and handbags. leather (trade) 705
Briefcases and document cases 573
Briefcases and portfolios (frade) 187
Doctors® bags 136
imporiers-exporters, leather and leather producis 321
Map holders for hikers 3
Pilot cases 142
Rucksacks 528
School bags and satchels 399
Sports bags and cases 729
Suiicases 403
Suiicases and travel bags, leather (irade) 414
Travel bags 1,018
Travel goods, leather 1,095
Trunks (travel goods) 197
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List of importing markets for the product exported by Turkey in 2014 |
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
Turkey's exports represent 0.45% of world exports for this product, its ranking in world exports is 18

FDI data

Tariff data] Standards]

Table Graph Map Companies

Trade Indicators 0

. ¥ Rankingof Shareof
vgaifl;aei : 2 i i i . m ﬁ
thousand) =l r:s %
World 7103 4047 100 160 Tons| 44304 X 1 -14 100 13
@  |United Kingdom 1788 1,608 252 2% Tons| 71520 7 4 85 6 69 4 0
@  |Gemany 763 47 107 1| Tons| 60,384 18 18 2 5 74 2 0
@ |CzechRepublic 808 608 03 10| Tons| 60,800 3 84 20 ) 05 9 0 |
@  [Nethedands 814 B14 88 1| Tons| 55318 2 2 A7 15 12 18 0
@ [Austiz 421 421 59 8| Tons| 70,167 3 K| 47 10 1 3 0
@  |United States of America 288 284 41 3| Tons| 06,000 28 -4 84 2 104 17 8
B |ty 265 482 37 4| Tons| 66250 17 15 -30 7 48 9 0
@ |Russian Federation 254 254 38 3| Tons| 84667 2 2 75 1" 13 2 167
B |Eance 220 0 32 2| Toms| 114500 4 K 5 4 79 b 0
B |Estona 200 200 28 3| Tons| 66667 U 70 0 23 0
@ |Switzerland 172 185 24 3| Tons| 673 50 % 10 10 23 14 0
@  |United Arab Emirates 136 126 19 4| Tons| 34000 34 13 123 12 22 2 5
@  |Denmark 125 125 18 2| Toms| 62500 3 7 1 R 08 { 0




Ornek Masa Basi Arastirma

™ UR-GE

N, - RADE MAP
4 ¢ i & :[Irade statisticsfoErintemational business development
N

Monthly, quarterly and yearly trade data. Import & export values, volumes, growth rates, market shares, etc.

0 Data A ) Re 0 00 0 English v
Product Group [None v
Country Group None v
Partner Group | None v
ade indicators /| |by country V| |Direct data V|
List of supplying markets for the product imported by United Kingdom in 2014 !
Product: 420211 Trunks,suit-cases & similar containers with outer surface of leather
United Kingdom's imports represent 6.88% of world imports for this product, its ranking in world imporis is 6
Table Graph Map Companies [FDI data | | Tariff data | | Standards

| &

Imported

Rows per page |Defau|t 25 per page) v

Imported  Trade in growth in
Exporters vale 2014 balance g Imeeded o o Unitvalue o,

(UsD 2014 (usD Kingdom's guantity unit  (USDNmit)  povpen

thousand) thowsand) imports (%) 228 L 20102014

s ' (k. pa) |

Workd 85107 38,808 100  7794| Tons| 10820 4 13 8 100 8

@ |China ne8| 215 78| 6217|  Toms| 3804 3 18 3 1 % 7 3
B |France 1260|1100 163 o5 Tons| 150,105 2% 19 A0 3 08 T 0
|ty 087 420 128 B Tons| 143118 12 0 % 2 16 15 0
G liodis 10495 0092 124 284 Tongl 20070 2 ) 2 8 22 A Iy
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Imported Trade

value 2014  balance United WMUMQV*E

(USD  2014(USD yincdom's quantity (USDfunit)
thousand 2014 — :
2 hlsland) imports (%)

World 8.107| 36803 100 7704 Tons| 10820 4 13 8 100 8
@ |China b LT | B AL 8| 67|  Tons 3,604 X 18 3 1 Kl 7
@ |France 14,260 11,089 168 95|  Tons| 150,10 2% 19 A0 3 08 1t
@ |t 10877 2,201 128 | Tons| 143,118 2 0 % 2 16 15
B |india 10,425 10.283 122 B Tons| 2887 7 8 3 8 32 8
B |Gemany 7034 1,700 K 49|  Tons| 53248 3 X 3 ¢ 38 17
@ |HongKong, China 3488 1371 41 49|  Tons| 23400 15 0 A8 5 35 A0
0]

g /

B |Unied States of America 1,523 2084 18 40 Tons 38,075 7 3 0 12 18 10
[ |lreland 1,324 2,732 18 123 Tons 10,764 4 43 21 50 0 10
[ |Thailand 1,000 713 13 19 Tons 57,368 2 -15 32 13 18 -3
[ |Belgium 804 -403 038 32 Tons 2,182 40 203 17 17 08 3
[ |Singapore 308 25 04 1 Tons| 300,000 28 0 2107 8 28 36
[ |Poland 261 13 03 2 Tons 12,420 177 A7 26 03 25
[  [Denmark 235 418 03 4 Tons 58,750 15 -43 41 20 02 §
[ |Pakistan 228 -221 03 pL} Tons 9,826 20 30 100 30 01 2
[  [United Arab Emirates 183 474 02 0 Tons 82 642 24 03 -14
@  |Iaipei Chinese 172 3 02 i Tons 15,636 b -20 -22 3 01 g
B |lapan 138 3,780 02 1 Tons| 136,000 21 0 3 54 0 18

Ko Ko 160 1€ 160 | 16D 160 | 1€ 1D |10 [ Ko [ EDWICOMICS |16 | 1D |1 |1 | 1D | 1t
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oduct |... ... #2U211 - Irunks,sut-cases & similsr contane
® Country |Turkey
Partner |All

Froduct Group | None

Country Group |None

Partner Group | None

Number of exporting companies in Turkey, broken down by product categories, for the following product
Product : 420211 Trunks,suit-cases & similar containers with outer surface of leather

ETRATTIRETTER 00/ comees |

Download: [ (W] &' | =

Attache cases 1
Bags and cases for todetries and make-up 2
Bags and handbags, leather (trade) 25
Brisfcases and document cases 6
Brisfcases and portfolios (trade) 1
Doctors’ bags 2
Impoders-exporters, |eather and leather products 1
Pilof cases 2
School bags and safchels 5
Sports bags and cases 12
Suitcases 4
Suitcases and travel baps, leather (trade) 10
Travel bags 8
Travel poods, leather 7

Rows per papge [Default {25 per page) VI
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Home & Search  Dala Availablity Referencs Maleridl - Other [TC Tools  More
Iroduet 420211 « Trunis, stcases & smibr contaness w |

|0\'m: ® Courtry |Turkny | Cousty G [Nono

Theddaet Greoug

| Pamee Al Patret Greu | None
m cier ¢riena IEM ] [Ccntmcs

List of exporting companies In Turkey for the following product
Product cagswy - Bage and handbags, leather (frads)
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Get Insights By Country

This is your source for statistical data for nearly every country around the world. In
addifion to statistics, historical, economic, and political conditions are available; use our
Executive Memos for fingertip access to current information and the globalEDGE netwark
to locate members in each country.

t

d

& L & iries to compare In lale

Country Comparator
1,. Salect vaniable and coun-

format

Country Rankings

Rank ordering and interaciive
map. Show how this counry
compares to others



4 Market Access Map - Imp. X "-g:;g Tradle Map - Tradle statist. X "'{\g « Statista - The Statistics F "ﬁ; WTO | Econernic research x)/ [ World Trade Organization % \__,
€« - CH [ @ https://i-tip.wto.org/goods/Forms/TableView.aspx
A i
WORLD TRADE
""y ORGANIZATION '1 Pmmm g ol

Parinil intégré d'imformation commerciale
— Partal Infugrada di Informacian Comareil

Home ‘ GRAPHS over TIME  TABLES by PRODUCTS  TABLES by MEMBERS | DETAILED QUERY

The World Trade Organization (WTO) deals with the Key areas of the website Follow WTO
global rules of trade between nations. Its main Who we are Email updates
function s to ensure that trade flows as smoothly, What we do RSS newsfeeds

predictably and freely as possible. How we are structured Facebook v



4% Market Access Map - I X | 48 Trade Map - Trade stati- x | W » Statista - The Statistic: X | %) WTO | Made inthe Wor % / [') European Commission . X | 4% Market Access Map - I %

&

C &  [) madb.europa.cu/madb/datasetPreviewFormIFpublihtm?datacat_id=IF&from=publi

Video | Legal notice | Cantact | FAQ | English (en) v

Lt

TRADE

24 W 2
*-‘.-

European
Market Access Database

European Commission * Trade > Market Access database * Procedures and Formalities

Home Procedures and Formalities

Whatsnew

ExportfromEU """"""" This section tells you about import procedures & documents required by spacific countries.
Tanffs ................................
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Potansiyel Miisteri Arama Kaynaklari ™ ur-GE

ABC France

B-2-B-database with more than 120.000 French industrial-companies
(producers, whole sellers and service providers)

abc-d.com

Seibt company data

Well-researched high-quality addresses from the capital goods
industry. A full survey of potential suppliers, future buyers, of markets
as well as possible competitors.

http://www.seibt.com

Who delivers what ?

Online search facility for more than 300 supplying companies from 10
countries

https://www.wlw.de/
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http://www.seibt.com/?sprache=e
https://www.wlw.de/

Potansiyel Musteri Arama Kaynaklar1  %#UR-GE

Thomas Register of European manufacturers

http://www.thomasnet.com

Schober International addresses

Europe’s leading database for target groups comprising 960 million consumer addresses and
45 million business addresses.

http://www.schober.com

Infobel

white, yellow and business pages on the internet.

http://www.infobel.com

Kompass

Kompass is a paid service. Kompass is available in Turkish language too
http://www.kompass.com

Company Database Linklist

Venexport offers a comprehensive link list of company databases. This list is structured
geographically.

http://www.venexport.com/links/partners _europa.html

Int. Union of International Agents and Brokers http://www.iucab.nl/
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http://www.thomasnet.com/
http://www.schober.com/
http://www.infobel.com/
http://www.kompass.com/
http://www.venexport.com/links/partners_europa.html
http://www.iucab.nl/

AB ihracat Yardim Masasi ™ ur-GE

AB thracat yardim masasi, AB icindeki pazarlara girisi
kolaylastiran cevrim ici bir kaynaktir. Aslinda
gelismekte olan Ulkeleri hedeflese de, ayni zamanda
AB’'ye mal temin eden gelismis Ulkeler icin onemli bilgi
tedarik eder; GTIP, gimrUk belgeleri, mensei kurallar,
ticaret istatistikleri gibi.
hitp://exporthelp.europa.eu/thdapp/index.him
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http://exporthelp.europa.eu/thdapp/index.htm

Istatistiki Bilgi Arama Kaynaklari ™ Ur-cE

List of statistical agencies worldwide

http://www.census.gov

World Import Export Statistics

http://www.trademap.org

List of databases available at the European Commission
http://ec.europa.eu/taxation customs/common/databases/#customs
http://europa.eu/publications/statistics/index en.htm

Country profiles

http://www.tradeport.org/countries/index.html

Eurostat

The Statistical Office of the European Communities gathers and
analyses figures from the different European statistics offices in order
to provide comparable and harmonised data.
http://ec.europa.eu/eurostat ‘
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http://www.census.gov/
http://www.trademap.org/
http://ec.europa.eu/taxation_customs/common/databases/
http://europa.eu/publications/statistics/index_en.htm
http://www.tradeport.org/countries/index.html
http://ec.europa.eu/eurostat

Yasal Bilgileri Arama Kaynaklari  ©vurce

Eur-Lex / Portal to European Union Law
http://eur-lex.europa.eu/homepage.html

Taxes database

http://ec.europa.eu/taxation customs/common/online services/index en.htm
EU Market Access Database

Taxes EU

http://madb.europa.eu/madb/indexPubli.htm

Taxes in other countries
http://madb.europa.eu/madb/datasetPreviewFormIFpubli.ntm?datacat id=IF&fr
om=publi

European Bureau of Trade Marks

Among others a search function for community trade marks is provided
https://oami.europa.eu/ohimportal/en

Database of the German Patent and Trade Mark Office Munich
http://www.dpma.de/english/
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http://eur-lex.europa.eu/homepage.html
http://ec.europa.eu/taxation_customs/common/online_services/index_en.htm
http://madb.europa.eu/madb/indexPubli.htm
http://madb.europa.eu/madb/datasetPreviewFormIFpubli.htm?datacat_id=IF&from=publi
https://oami.europa.eu/ohimportal/en
http://www.dpma.de/english/

Hazir Pazar Raporu Kaynaklari TP UR-GE

CBI Raporlar

http://www.cbi.eu (lcretsiz)

ITC Raporlari

http://www.intracen.org/mas/mb.htm (kismen Ucretsiz)
USATRADE Raporlari
http://www.unzco.com/basicguide/c2.html#sources
Uluslararasi Is Stratejileri
http://www.internationalbusinessstrategies.com/ (tcretli)
ABD Hiikiimeti ihracat Portali
http://www.export.gov/marketresearch.html (tcretli)
MarketResearch.com

http://www.marketresearch.com (tcretli)
Corporateinformation
http://www.corporateinformation.com (licretli)
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http://www.cbi.eu/
http://www.intracen.org/mas/mb.htm
http://www.unzco.com/basicguide/c2.html
http://www.internationalbusinessstrategies.com/
http://www.export.gov/marketresearch.html
http://www.marketresearch.com/
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Yerinde Pazar Arastirmasi T UrR-GE
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 Hedef pazarla ilgili veriler toplandiktan sonraki asama,

pazari fillen ziyaret etmektir. Yerinde pazar arastirmasi,
masa basi arastirmasinin bulgularini dogrularken bilgi
yetersizliginden kaynaklanan bosluklart da doldurur.
Yerinde pazar arastirmasi masa basi arastirmasina gore

maliyeti daha yuksek bir calismalidir.
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Yerinde Pazar Arastirmasi T urR-GE

 Yerinde pazar arastirmasi sirasinda arastirmacilarin
kullanabilecekleri yontemler;

v Kisisel Gorusmeler,

v’ Telefon Gortusmeleri,

v Sektorel fuar ziyaretleri,

v Posta/e-posta Anketleri,

v' Musteri/Magaza Kontrolleri.
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Yurt Disi Pazar Arastirma (2011/1) ™ UR-GE

I
Bu Teblig kapsaminda sinai ve/veya ticari faaliyette bulunan

sirketler tarafindan gerceklestirilen
 yurt digi pazar arastirmasi gezilerine iliskin giderler %70
oraninda ve yurt digi pazar arastirmasi gezisi basina en fazla
5.000 ABD Dolarina kadar desteklenir.
* Bir yurt disi pazar arastirmasi gezisi kapsaminda en fazla iki
sirket calisaninin asagida belirtilen giderleri desteklenir.
a) Ulasim: Uluslararasi ve sehirlerarasi ulasimda
kullanilan ekonomi sinifi ugak, tren, gemi ve
otobus bileti ucretleri ile gunluk 50 ABD Dolarina kadar
arac kiralama giderleri.
b) Konaklama: Kisi basina gunluk 150 ABD Dolarina kadar
konaklama (oda+kahvalti)
giderleri

HAYSERI

HAREKETE GG fUSh Z NN

).



Yurt Dis1 Pazar Arastirma Destegi ¥ UR-GE

‘ (1) Her takvim yili icerisinde sirket basina en fazla on yurt disi pazar
arastirmasi gezisi desteklenir.
(2) Yurt disi pazar arastirmasi gezisinin en az iki, yol hari¢ en fazla on
gunluk kismi desteklenir.
(3) Yurt disi pazar arastirmasi gezisi suresince, yolculuk ve gidilen
ulkenin resmi tatil gunleri hari¢ olmak uzere, her gun i¢in arastirma
yapilan ulkede yerlesik en az bir kurum, kurulus veya sirketle
gorusme yapilmalidir. Gorugsme yapilmayan gunler i¢cin ulagim ve
konaklama giderleri desteklenmez.
(4) Bir takvim yili icerisinde ayni ulkeye yonelik en fazla iki yurt digi
pazar arastirmasi gezisi desteklenir.
(5) Bir yurt digi pazar arastirmasi gezisi tek bir ulkede yapilabilecegi
gibi en fazla u¢ ulkede de yapilabilir

Uygulamaci Kurulus

T.C. Ekonomi Bakanhgi (ihracat Genel Midiirliigii) ‘
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™ UR-GE

"MUSTERIYE ULASMA VE SATIS
GELISTIRME"
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lletisim Faaliyetleri ™ ur-cE

Mailing
» Tanitim mailleri
» Spam, junk mail vb

» Mail adreslerine ulasim
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lletisim Faaliyetleri ™ ur-cE

Fuar Katilimi
» Fuar Arastirma
> Fuarlara Ziyaretci Olmak da Cok Onemlidir!

» Fuar oncesi / Fuar sirasinda / Fuar sonrasi
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lletisim Faaliyetleri ™ ur-cE

Fuar Katilimi
» Fuar Arastirma
> Fuarlara Ziyaretci Olmak da Cok Onemlidir!

» Fuar oncesi / Fuar sirasinda / Fuar sonrasi
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™ UR-GE

‘ Etkin fuar katilimi dedigimiz zaman karsimiza iki
degisik acidan bakmamizi gerektiren sureg¢
cikmaktadir;

1) VYurtici/Yurtdisi fuarlara katilarak urunumuzu
tanitmak, potansiyel musteriler bulmak yani
“katilimci” olmak,

2) Yurtici/Yurtdisi fuarlan ziyaret ederek tedarik
amach urun/tedarik¢ci bulmak ya da her iki
amaca birlikte hizmet edebilmesi ig¢in
“ziyaretci” olmak.

@O NI:_SAI\JS
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™ UR-GE

Bu baglamda “Katilimci1” olmak bir pazarlama
faaliyeti (ozellikle uluslararasi pazarlama) olarak
degerlendirilir ve “Ziyaretci” olmanin da aslinda
asagidaki ozellikleri goz ardi edilir;

- Pazar, sektor, segment, rekabet konularinda
nilgilenme,

- Potansiyel musterilerle birarada bulunma,
natta temas edebilme,

- Potansiyel musterilerin dikkatlerini c¢eken
ogeleri gorme,

Uluslararasi gorusme deneyimi kazanma vb. ‘
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™ UR-GE

‘ Oncelikle sektoriimuzle ilgili yurtici ve yurtdisi
(ulusal ya da uluslararasi karakterde) fuarlarin
belirlenmesi gerekir. Bu agamada bazi fuarlara
“Ziyaretci” olmanin da devletimiz tarafindan
desteklendigi unutulmamalidir.

Gerek KOSGEB in gerekse T.C.Ekonomi
Bakanlgi’nin (URGE kapsaminda) ziyaretini
destekledigi fuarlar vardir. Bu konuda ilgili
Internet sitelerinden gerekli bilgiler alinmahdir.
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Fuarlarin Avantajlari;

™ UR-GE

0o =1 el g el e [=

Konsantrasyon

Uriin sergileme/gdésterme
Alicinin ilk tepkisini gorme
Potansiyellerin ilgisini cekme
Bilinmeyene guvenli yaklagsim
Rekabeti gozlemleme

Grup destegi saglama
Finansal yardim alabilme

u?.
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lletisim Faaliyetleri ™ ur-cE

Internet ve web sitesi
» B2B, B2C vb
» Sosyal medya
> Dijital Itibar Yonetimi

@O NI:_SAI\JS
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lyi bir web sitesi; ™ ur-GE

v Kullanimi kolaydir.

v Gorsel acidan cekicidir.

v Eglencelidir.

v llginctir.

v Kisa surede indirilebilir.

v’ Bilgilendiricidir.

v' Sitede verilen sozler tutulur.
v Etkilesimlidir.

v Sik sik degisir.

@O NESAI\JS
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Kotu bir web sitesi nasil olur? ™ ur-GE

‘ » Kotu bir web sitesi rahatsiz edicidir. (Renkleri,
tasarimi vs.)
» Ortalama bir bilgisayar ekranina gore fazla
genistir.
» Ya cok fazla ya da ¢cok az linke sahiptir.
> llgili kurulusta kimlerle goriisiilebilecegine
dair malimat bulunmaz.
» Teknik ozellikler (flash, java, resim, goz alici
renkler), icerikten fazla dikkat ceker.
» Linkler anlasilacak sekilde adlandirilir.
(Uriinler, basin odasi vs.)
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SEO Nedir? ™ UR-GE

v'SEO, Arama Motoru Optimizasyonu soziinin
Ingilizce bas harflerinden olusur. Arama
motorlarinda sitelerin veya sayfalarin ust
siralara ¢ikarilmasina yonelik yapilan
calismalari kapsar.

v'SEO, sitelerin dogal yollarla ulasamayacaklari
web populerligine, dogal gorunen yontemler
kullanarak ulagsma sanatidir. Bu sanat aramada
sira yukselmesini saglar.
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lletisim Faaliyetleri P ur-ce

Ticari heyet gezileri

STK larin ikili gorusmeler programiari
"Alim Heyeti" toplantilari

"Is Konseyleri", "KEK" toplantilari
Seminer, sempozyum vb aktiviteler
Tanitimlar / Sosyal Sorumluluklar
llan, reklam vb

POP, POS faaliyetleri
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™ UR-GE

“Dunyayi degistirmek isteyen once
kendini degistirsin.”

SOKRATES

@O NESANS

HAYSERI

\J]?.
-
e
O
n
(=



™ UR-GE

Tesekkliir ederiz ©
n.sencan@rdbe.com.tr

0542 232 38 45
|
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